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Abstract 
Communication has a special role in every aspect of life, therefore it plays a particularly important role it within a company. 
The present paper presents an entrepreneurial approach to communication, a model of entrepreneurial communication by 
means of its specific elements in order to prove the necessity of adjusting to the specific characteristics of the area of 
activity. 
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1. Main text  
The term communication  communist
someone know, to 
about people, social communities etc. d 
to according to Explanatory Dictionary of Romanian Language  DEX , 1979. According to 
Shannon Shannon, CF, 1952, who developed in 1952 a model of communication in information theory, 
communication can be defined as the transmission of a message from one place to another, this process 
comprising the following elements: 
Emitter E - Coding C - channel C - decoding D-receptor R, between transmitter and receiver being a feedback 
relationship, only after the information has come all the way. Under this scheme, the communication is based 
on establishing a relationship between a sender and a receptor, namely receiver. 
Communication was perceived as an essential element of human existence, even since ancient times. In the 
middle ages, when the church was in growing development, communication got new dimensions because this 
period coincides with the formation of the first state formations. This is noted because in each state, there were 
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people who were recording facts, writing documents and drafting laws. Common systems of schemes 
crystallize, specific to some parts of the world. Modern era was the period of explosion of communication 
development in all its aspects. Technical and science progress favoured the appearance of media, which had as 
an impact the increasing of communication between individuals, groups and especially between different 
communities. 
Any perspective and communication theory involves highlighting, inventory of different areas where its 
concepts can be applied. Among them is the verbal language, nonverbal language, media, culture, 
telecommunications, IT, entrepreneurship etc. Highlighting diversity and plurality fields further enriches the 
concept of communication. They shed light on what is common, unchangeable to all, but also the specificity of 
areas where applicable. 
Par excellence, the man is a social being, who cannot live in isolation and who interacts with the rest of the 
world. He always relates with his peers. In fact, the encounter between two or more persons is a situation where 
there is an exchange of signs, gestures, feelings and ideas. 
Human communication is the essence of human relations, expressed by the ability to decipher permanently 
the meaning of social contacts made with symbols, and also deciphering social generalized meanings to achieve 
stability or changes of indivi . Without communication 
people could not become people, could not develop their own values. Human communication, considered to be 
 the essence of this process, no matter the domain where applicable. Thus, because of the 
extremely necessity of the entrepreneurship domain, it is absolutely helpful and impetuous required to direct 
specific attention to improve the communication process in this area. 
Entrepreneurial communication is an act designed to achieve a connection to influence the maintenance or, 
function of interest, attitude and activity change of the others. This is because it is never done without the 
intention to influence qualitatively, not just quantitatively. 
Psycho sociologists highlighted that in the team work, regardless of the domain of activity, communication 
plays an important role in adjustment and synchronization of individual efforts. But, the intercommunication is 
intercom to the professions, which means to respect yourself and to respect the others, to know and make you 
known, accepting the premise that beyond their own beliefs and values, there can be equally authentic, strong 
convictions as to other individuals, but also to other communities on the other meridians of the Earth. 
In terms of entrepreneurship, communication is a set of processes to exchange information and meanings 
between people, who are in a given or a novel situation. Any communication is an interaction, a dynamic 
phenomenon involving a transformation. Communication cannot be perceived as a simple process of 
transmission, it is based on interaction, a transaction between speakers. The emission and the reception are 
simultaneous, the transmitter being at the same time a receiver, and the receiver being a transmitter, without 
hindering the proposed actions and activities. 
Communication, no matter of its nature, and therefore the entrepreneurial one is a social act, intentionally or 
unintentionally, knowingly or not. Watzlawick, 1972 
that whether intentionally or not, if there is an interaction, then surely is communication, as any behaviour is 
equivalent to a message. So, in communication, including in the entrepreneurship one, we meet both objectives 
and goals stated as undeclared. 
The need for communication is determined by a wide range of motivations. It can take different forms: 
Permanently people communicate with each other, having certain purposes. Most of the times, 
communication is realised without being aware of the importance of action and without examining it. Purpose 
and means of communication are native exploited, are the results of some experiences and sometimes require 
o each other, to know us and to 
let us be known. Otherwise, appears the feeling of frustration, which can lead to action or deviant behaviour. 
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Any communication involves sending and receiving messages. The transmitter is the source of the message. 
He is the originator of the communication, he develops the message, selects media, the message to be 
transmitted, the receiver, and formulates the message to be understood by the receiver. 
The objectives of communication are covered by the steps of efficiency of communication. These include: 
knowledge, attitude and behaviour. 
An approach of communication from an entrepreneurship perspective is one of the major challenges of 
contemporary education. Formative sense of contemporary education - in the world, and Romania too - 
requires more than ever consideration of this relationship, due to it being achieved complex tasks of training 
 
Historically, both in pedagogical thinking and educational practice, there have been outlined two opposing 
views on the relationship between educator and educated. One of them, specific to traditional pedagogy, is 
based on unilateral communication, from the educator to the educated, which focuses on the external influences 
exerted on young, not taking into account cell operating with a complex communications network, another that 
considers only the young, exclusively, as a subject of education, without any guidance from the educator free 
education. Both views have unilateral nature and reject the possibility of achieving genuine communication and 
dialogue between the two factors involved: educator - educated. 
In the view of modern pedagogy the relationship between the educator and the educated is seen as a very 
complex relationship that involves a dialogue between the two factors involved in the educational process, a 
mutual communication engaging all sides of their personality. On the other hand, the young, as an object and 
subject of education, must be aware of its role, as the efficiency of educational action depends on self 
involvement and self participation in his own training. 
By specifying the place and role of the two factors in relation of education, appears the idea of authority and 
freedom, as essential elements of the educational process. Authority, as interpreted by modern pedagogy is seen 
as a factor that mediates access to culture, raises search, stimulate the spirit of initiative, the active and creative 
participation of young people in educational process Marcus, 1987. The functionality of educator-educated 
relationship involves continuous expansion of the attributes that social and psycho - pedagogical requirements 
empathic conduct between the educator and the educated, the educated and the educator, but also by the 
relational system existing in the group. 
Entrepreneurship communication is a specific form of human communication, a process of emitting and 
receiving messages as knowledge, feelings, emotions, skills, abilities, attitudes, activities, etc. It is based on 
interpersonal relationships of entrepreneur educator, and the educated young, in terms of circulation of 
information about actions, situations, about participation, influence, adaptation etc. Language used is a specific 
one, but well settled to the audience, because there will be used notions to be transmitted by this, after which 
will follow its implementation in practice. 
Entrepreneurship communication has an objective; aims to achieve an effect and it can change depending on 
the listener reaction and the received feed-back. The intention is expressed by objectives and announced at the 
beginning, regardless of the form of the learning. The explanations are accompanied by auxiliary wider 
descriptions: experiences, materials, instruments or qualitative or quantitative results. 
Entrepreneurial communication is a directed oriented one, to guide, to direct depending on established 
objectives. This is done by the order of knowledge presentation, by highlighting keywords and interpreting 
principles, through the signs and symbols to be used, due to the instructions, the wording and ordering of 
questions, by organizing introduction into the subject, with offered summaries, through examples and 
diagrams. It is therefore a communication based on goals and needs, abilities and wishes of young people to 
apply theory in practice, to be free initiators of ideas, projects and to achieve possible practical actions. 
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Focusing on objectives - of educated, educator and learning environment - is learning to learn. In other 
words, entrepreneurial communication is an evaluative and self-evaluative communication, both for the teacher 
and student, or for any other person. Centred on the idea of learning to learn, it represents the didactic action of 
this type of communication, new and very necessary in the current conditions from Romanian society and not 
only! 
Communication from the perspective of entrepreneurship should be seen as a form of interaction that 
requires gaining and activation of communicative competence, which is both capacitive and acquired. Its 
absence or imperfect presence explains the failure or difficulties that some teachers, some of them highly 
possess specialized knowledge, but also the ability to implement and translate didactically , i.e. the ability to 
know what, how much, how, when, in which way, in what conditions, and to whom to provide this knowledge. 
Communication is a permanent self-regulating circuit, while information is more about settled rules. 
Intelligence consumed in communication is especially a strategically one, while the one subordinated to the 
an essential teaching skill. 
Teaching personality expresses the relationship between a set of psycho-individuals features and 
requirements specific to the role of teacher profession. In its composition we find several variables: specialized 
training, philosophical, ethical, aesthetic and cultural structures of indicators of the extent to which the educator 
is formed as a person, the mimic appearance, gestures and physical actions, the verbal and nonverbal 
communication modes through which interacts directly with the young. The educator is a person who helps 
training other personalities. His mentally characteristics support a process of specialization and vocation on the 
status and role required by his didactic personality. His perception, language, intelligence, attention, 
motivation, attitudes and abilities are structured and oriented in pedagogical sense, mediating conduct training 
of education, transmission of knowledge, giving instruction and guidance, providing answers, asking questions, 
approval and disapproval, stimulation and encouragement, motivation, organization and coordination of 
learning activities, control, correction and evaluation of learning behaviour. 
ability to inform and to change the world, t . Communication 
skills in the context of teaching mean effectiveness in education. To succeed in achieving a successful 
educational intervention, the teacher should demonstrate mastery and use of communication skills, so that, 
during the course of the instructive - educational process, these skills should be trained and developed in young 
people. 
V. Pavelcu believed that the art of teaching requires the mastery of knowledge, clarity and plasticity 
exposure  
In teaching, empathy gets ability valences, becoming a feature without which you cannot get the maximum 
efficiency in profession. The empathic capacity of a good teacher concern a model of identification with the 
young, doubled by the condition of maintaining a suitable distance to enclose the entire problematic of the 
group. Gilles Ferry, 1969, as cited in Marcus, S., 1987, highlighted that spacing allows the educator to maintain 
a state of availability to every student, and the approach helps to empathically understand their feelings and 
wishes. 
Therefore, we can conclude that the approach of communication in the entrepreneurial perspective is a 
pioneering at the moment, but is also a necessity required by the evolution of society in this century. Also, it is 
a utmost importance research subject, worthing the effort to discover the specific nuances that occur and are 
required in this field of entrepreneurship, so exciting, but also so current and practical. Thus, along all that is 
way how he communicates leads to the existence of an effective and beneficial communication between the 
persons involved, having results in actual practice of entrepreneurial activities. 
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